1 kypc Icemecmp

YUEBHBIH ITJIAH 110 JUCHUIIJIMHE « THOCTPAHHBIN SA3BIK»

AHTJIMUCKUNA

JJIA CTYAeHTOB 1 Kypca 3a04HOro (pakyjabTeTa
Cnennansaocth:. JIXc¢
1 cemectp (10 yacoB)

YyeOHas mporpaMMa JUCIUIIIMHBI BBIIIOJHSICTCS 110 YICOHO-METOIUICCKOMY
IOCOOMIO IS CTYICHTOB 1, 2 KypcoOB 3a04HOTr0 (hakyybreTa: (« AHIITHHCKUHN SA3BIK.
Y4yeOHO-METOTUUECKOE rmocooue VTS CTYyACHTOB JIECOTEXHUYECKUX
crielUalIbHOCTEN 3a0uHOM (popMbl 00ydeHus». Munck, bBI'TY, 2025; I'pammaruka
aHTIUKCKOro si3pika. Munck, BI'TY, 2019).

I. IlopabGoraiite, HCHOJB3YI0 JIO00H TIpaMMATHYECKUIl CIPABOYHMK,
cjeayiine rpaMMaTHYecKre TeMbl YKa3aHHOTO MOCOOHS.

1. Ilpunaratenproe. Ctenenn cpaBHeHus. Adjectives. (Positive, Comparative,
Superlative).

2. BunoBpemennsie ¢popmel riarosna. Tenses (Simple, Continuous, Perfect).

3. CrpanarenbHbli 3a0r. (Passive Voice).

I1. BbImoJiHUTE COTJIACHO YCJIOBHAM IpaMMaTudeckue ynpaxxunenuss Moayas 1
YKa3aHHOT0 OCO0OHS.

1. Yup. 1-10, ctp. 17-19. (Adjectives)

2. Yrp. 1-13, ctp. 31-34. (Present Simple)

3. Vmp. 1-15, ctp. 36-39. (Past Simple)

4. Yup. 1-12, ctp. 40-42. (Future Simple)

5. Vop. 1-9, ctp. 43-45, ynp. 1-10, ctp. 45-48, ynp. 1-4, ctp. 48-49,

Yuop. 1-10, ctp. 50-52, ymp. 1-6, ctp. 54-55, ymp. 1-4, crtp. 56-57.
(Continuous, Perfect)

6. Ynp. 1-10, ctp. 58-60. (Passive Voice)

I1l. IIpouTnTe, MepeBeaUTEe U BBHINMOJHHUTE COIVIACHO YCJOBHSIM 3aJaHUsl K
TekcTam MoayJis 1 yka3zaHHOTo mocoous.

1. Science and Technology ctp. 27 - 29

2. Positive and Negative effects of Technology on our lives ctp. 30 -34

3. Engineering ctp. 41 - 45

3aBenyromuii kadeapoit MKuTII,
K. QUI0J.H., TOLIEHT A.B. Hukumiosa



1 Kypc 2 cemecmp

YUYEBHBIN ITIAH T10 JAUCIUTIINHE <‘<JI/IHOCTPAHHI)H\/JI A3BIK»
AHI'JIMNCKNUHA

IJIs1 CTyAeHTOoB 1 Kypca 3a04uHoro akyjabTeTa
Crenuansaocth: JIXc¢

2 cemectp (10 yacoB)

YuyeOnass mnporpaMma JUCIHUIUIUHBI BBIMOTHACTCA MO Y4€OHO-METOAUYECKOMY
nocoOuI0 g CTyneHTOB 1, 2 KypcoB 3aouyHoro ¢akxynbreTa: («AHTIUUCKUN SI3BIK:
y4eOHO-METOANYECKOE MOCOOUe ISl CTYJEHTOB JIECOTEXHUUYECKUX CHENHAIbHOCTEH
3a09HOU (popmbl 0OyueHus». Munck, BI'TY, 2025; ['pamMaTrka aHTTTUHACKOTO SI3BIKA.
Munck, BI'TVY, 2019).

I. IlopaboTaiiTe, HCNOJB3Y10 JIO00I rPAMMATHYECKUH CIPABOYHHUK, CJIeAyIOUIHE
rpaMMaTH4YeCKHe TeMbI K YKa3aHHOTO MOCOOUsI.
1. Uudpunutus. Infinitive.
OO0bexTHBIN nHbGUHUTHBHBIN 000poT.Complex Object.
CyObekTHBIN HHPUHUTHBHBIH 000poT. Complex Subject.
Fepynauii. Gerund.
[Tpuuactue |. Participle 1.
[Mpuuacrue 1. Participle 11.

Uk wm

II. BpImoJHHTE COIJIACHO YCJOBHAM; TpaMMaTH4YeCKHe YHNPaKHEHUA
YKa3aHHOTI'0 MoCco0us.

1. Yup. 1-8, ctp. 64-67. (Infinitive)

2. Ymp. 1-5, ctp. 70-72. (Complex Subject, Complex Subject)

3. Ymp. 1-9, ctp. 75-78. (Gerund)

4. Yup. 1-10, ctp. 82-84. (Participle I, 1)

5. Vmp. 1-3, ctp. 85-86. (Participial Construction)

III. IIpouTtuTe, mepeBeAMTEe M BBINOJHUTE COIJIACHO YCJIOBHAM 3aJaHUA K
TEKCTAM YKAa3aHHOI'0 OCOo0us.

1. Ecology ctp. 63 - 68

2. Forest Ecology ctp. 85 - 91

3. Forest ctp. 69 -73

4. Forest Industry in Belarus ctp. 79 - 84

3aBenyromuii kadeapoit MKuTII,
K. QUIIOI.H., TOIEHT A.B. Hukumrosa



1 kypc 1cemecmp

VIIEBHI)II\/JIVHJ'[AH O JMCHUIUIMHE
«AEJIOBOU NTHOCTPAHHBIN S3bIK»
AHI'JIMNCKHUN

JIM cTYAeHTOB 1 Kypca 3a04HOro (pakyabTeTa
Cnennansaocts: THIIc
1 cemectp (8 yacos)

VYyebHas nporpamMma AUCIHUILIIMHBI BBITTOJHAETCA 10 Y4€OHO-METOIUUECKOMY
nocoouro: «JlemoBOW HWHOCTPAHHBIM S3BIK  (QHIVIMACKHKA  S3BIK).  YdeOHO-
MeToamdeckoe mocodme st cryneHtoB -1V kypcos». Munck, BI'TY, 2023;
['pammaTuka anrimiickoro si3bika. Munck, bI'TY, 2019).

|. IlpouTnTe, MEpPeBeAUTE U BHINOJHUTE COTJIACHO YCJIOBHUAM 3aJaHUS K
TEKCTAM YKa3aHHOI0 MOCOOus.

1. Companies. (p. 4-5)

2. Parent and subsidiary companies. (p. 5)

3. Pros and Cons of operation subsidiary companies. (p. 6-7)
4. Public and private companies (p. 10-15)

3asenyromuii kadhenpoit MKuTII,
K. ¢unomn. H. nomeHT A. B. Hukumona



1 kypc 2 cemecmp

VIIEBHI)II\/JIVHJ'[AH O JMCHUIUIMHE
«AEJIOBOU NTHOCTPAHHBIN S3bIK»
AHI'JIMNCKHUN

JIM cTYAeHTOB 1 Kypca 3a04HOro (pakyabTeTa
Cnennansaocts: THIIc
2 cemecTp (8 uacos)

VYyebHas nporpamMma AUCIHUILIIMHBI BBITTOJHAETCA 10 Y4€OHO-METOIUUECKOMY
nocoouro: «JlemoBOW HWHOCTPAHHBIM S3BIK  (QHIVIMACKHKA  S3BIK).  YdeOHO-
MeToamdeckoe mocodme st cryneHtoB -1V kypcos». Munck, BI'TY, 2023;
['pammaTuka anrimiickoro si3bika. Munck, bI'TY, 2019).

|. IlpouTnTe, MEpPeBeAUTE U BHINOJHUTE COTJIACHO YCJIOBHUAM 3aJaHUS K
TEKCTAM YKa3aHHOI0 MOCOOuSs.

1. Customer contacts. (p.31-32)
2. Advantages of customer contacts. (p. 33-37)
3. 8 effective ways to communicate with customers. (p. 38-43)

3asenyromuii kadhenpoit MKuTII,
K. ¢unomn. H. nomeHT A. B. Hukumona



2 Kypc 3 cemecmp

VIIEBHI)II\/JIVHJ'[AH O JMCHUIUIMHE
«AEJIOBOU NTHOCTPAHHbBIN S3bIK»
AHI'JIMNCKH1N

JJISl CTYJIEHTOB 2 Kypca 3a04HOro (pakyjabrera
Cnenunansaocts: THIIc
3 cemectp (12 yacoB)

YyeOHast mporpaMMa JUCITUTIINHBI BBITTOTHSIETCS TI0 Y9€OHO-METOIMIESCKOMY
nocoouro: «JlemoBOW HWHOCTPAHHBIM SA3BIK  (QHIVIMACKHKA  S3BIK).  YdeOHO-
MeToandeckoe mocodme st cryneHtoB -1V kypcos». Mwunck, BI'TY, 2023;
['pammaTuka anrimiickoro si3bika. Munck, bI'TY, 2019).

|. IlpouTHTe, MEpPeBeAUTE U BHINOJHUTE COTJIACHO YCJIOBHUAM 3aJaHUS K
TEKCTAM YKA3aHHOIO MOCOOHS.

1. Types of business letters. (p. 45-49)
2. Tips on writing of business letter. (p. 50-51)
3. E-mail etiquette. (p. 51-59)

3asenyromuii kadhenpoit MKuTII,
K. ¢unomn. H. noueHT A. B. Hukumona



3 Kypc 5 cemecmp

VIIEBHI)II\/JIVHJ'[AH O JMCHUIUIMHE
«AEJIOBOU NTHOCTPAHHbBIN S3bIK»
AHI'JIMNCKH1N

JJISl CTYJIEHTOB 3 Kypca 3a04HOro (akyjabrera
Cnenunansaocts: THIIc
5 cemectp (8 yacoB)

YyeOHast mporpaMMa JUCITUTIINHBI BBITTOTHSIETCS TI0 Y9€OHO-METOIMIESCKOMY
nocoouro: «JlemoBOW HWHOCTPAHHBIM SA3BIK  (QHIVIMACKHKA  S3BIK).  YdeOHO-
MeToandeckoe mocodme st cryneHtoB -1V kypcos». Mwunck, BI'TY, 2023;
['pammaTuka anrimiickoro si3bika. Munck, bI'TY, 2019).

|. IlpouTHTe, MEpPeBeAUTE U BHINOJHUTE COTJIACHO YCJIOBHUAM 3aJaHUS K
TEKCTAM YKA3aHHOI0 MOCOOusl.

1. Advertising. (p. 121-126)
2. Advertising, its cost, influence and effectiveness. (p. 126-130)
3. 13 most common techniques used by the advertisers. (p. 133-136)

3asenyromuii kadhenpoit MKuTII,
K. ¢unomn. H. noueHT A. B. Hukumona



3 Kypc 6 cemecmp

VIIEBHI)II\/JIVHJ'[AH O JMCHUIUIMHE
«AEJIOBOU NTHOCTPAHHBIN S3bIK»
AHI'JIMNCKHUN

JJISl CTYJIEHTOB 3 Kypca 3a04HOro (pakyjabrera
Cnennansaocts: THIIc
6 cemecTp (8 uaco)

VYyebHas nporpamMma AUCIHUILIIMHBI BBITTOJHAETCA 10 Y4€OHO-METOIUUECKOMY
nocoouro: «JlemoBOW HWHOCTPAHHBIM S3BIK  (QHIVIMACKHKA  S3BIK).  YdeOHO-
MeToamdeckoe mocodme st cryneHtoB -1V kypcos». Munck, BI'TY, 2023;
['pammaTuka anrimiickoro si3bika. Munck, bI'TY, 2019).

|. IlpouTnTe, MEpPeBeAUTE U BHINOJHUTE COTJIACHO YCJIOBHUAM 3aJaHUS K
TEKCTAM YKa3aHHOI0 MOCOOus.

1. Orders and delivers. (p. 105-109)
2. Culture of business communication. (p. 109-110)
3. Culture of business communication: forms. (p. 11-120)

3asenyromuii kaheapor MKuTII,
K. dumon. H. notieHT A. B. Hukumona
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